
OUR MISSION
This proposal aims to start a modern dyslexia awareness movement that will empower people with dyslexia while 
educating the non-dyslexics in a fresh, new, visual, and compelling way; an all-inclusive long-term campaign. Breaking 
the stereotypes and shifting the paradigm while using trendy, cutting-edge platforms, marketing channels and formats 
to showcase real stories and facts. Very visually driven and engaging. With your support, we can bring much-needed 
awareness to a new level. 

MODERN DYSLEXIA AWARENESS CAMPAIGN
ENDORSEMENT AND SUPPORT PROPOSAL

ABOUT THE CREATORS
Mark Francis and his wife Tereza Long are the visionaries of this proposal and the new 
movement of awareness and communication. At the age of 6, Mark was diagnosed with dyslexia 
while growing up in California, Bay Area. Together they have ventured into the fields of 
advertising, fashion, art, design, digital media, PR and brand strategy. Currently, Mark and 
Tereza live in Prague with their two small children Stella and Bennet. 

REBRANDING & COMMUNICATION
We want to rebrand the definition of dyslexia and represent a new movement of professionals in the 21st century — 
focusing on the genius over disability. We want to feature real success & struggle stories, in a way that will speak to the 
online audience using new visual identity and the most effective and popular channels.

CONNECTIONS & ENDORSMENT
We believe that united; we can pursue this goal strongly. Let us unify and revive the dyslexia community and bring its 
new identity. We can make this a narrative that will last for future generations. We are currently connecting, gathering 
support, endorsements, sponsorships, and backing to turn this vision into reality. Everyone is welcome!

OUTCOMES AND VALUE FOR THE SPONSOR 
There is a big gap in the market! This new rebranded movement has the potential to reach a very large, young, 
enthusiastic, keen and open audience. We can bring a reason to celebrate the genius behind dyslexia, putting our 
difference in a fresh, progressive perspective. This shift will bring together a vast collective, network of people 
worldwide to revolutionize and unite dyslexia in the 21st century. Not to mention a great way to show CSR. We are 
bringing the confidence back to the LEX community. Become part of this journey. Join the #IAMLEX movement. 

TARGET AUDIENCE TO ENGAGE
We focus on working professionals that struggle with dyslexia and are yet to “come out” and equally other young 
adults that are the current and future working force. We want to educate them, end biases, and bring a new outlook 
when thinking about dyslexia. We want to engage the support groups that have done incredible work, curricular, or 
other: the parents, the teachers, the researchers.

UNIQUE MARKETING INITIATIVES
We have developed a comprehensive strategy that we plan on implementing with a focus on trend-based marketing 
strategies to boost audience reach while optimizing future marketing growth. Data-driven and as sophisticated as we 
can get.  

 THE FUTURE GOAL
Technology is the future. To boost the reach of awareness and support for the dyslexic community, I would like to team 
up with a major tech company to create a tailored tool or interactive application that will empower people with or 
without dyslexia. I believe this will give us the support and inspiration we need to bring on the best innovation to the 
world.
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